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Harley-Davidson Road King to
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MILWAUKEE - Governor Scott Walker rode into VISIT Milwaukee’s annual meeting
on a 2018 Harley-Davidson Road King today to highlight Milwaukee’s growing
tourism industry and the 115" anniversary of Harley-Davidson Motorcycles, which
will be celebrated in Milwaukee over Labor Day Weekend, August 29 - September 2,
2018.

“Milwaukee has a lot to offer ranging from the Harley-Davidson Museum, celebrating
the more than 100-year history of Harley-Davidson, to Summerfest, the State Fair,
Miller Park, and soon the new Milwaukee Bucks arena,” said Governor Walker. “It is
very clear that families want to visit Wisconsin and visit Milwaukee because both our
state and Milwaukee’s tourism industry is thriving.”

Milwaukee County had an increase in direct visitor spending of 3.07% in 2017,
accounting for nearly $60 million additional dollars. The tourism industry throughout
Wisconsin continues to show stable, long-term growth according to Tourism
Economics’ recently-released economic impact figures. Last year’s visitor volumes in
Wisconsin topped 110 million visits, an increase of 17.5 million, compared to 92.5
million in 2011.

Key Results

* The total seven-year growth of tourism activity in the state is $5.8 billion, a nearly
40 percent increase according to Tourism Economics, the research firm for the
Department of Tourism.

* Tourism, directly and indirectly, supported 195,255 jobs in Wisconsin’s labor
market in 2017.

* Visitors generated $1.5 billion in state and local revenue and $1.2 billion in federal
taxes, saving Wisconsin taxpayers $660 per household. Individual county
information figures are also available.

Compared to other Midwest states, Wisconsin ranks #1 in fun, family-friendliness,
affordability, and a welcoming, worry-free atmosphere - key features for travelers
choosing a vacation destination according to Longwoods International.

The Department of Tourism continues to market the Wisconsin brand of “fun” and
authentic travel experiences in its marketing campaigns. The Department’s
advertising campaign had a return on investment of 7:1, meaning for every $1 spent
on advertising, $7 was returned to the state in additional tax revenue.

This year’s summer TV puts the spotlight on Gemutlichkeit, a German word that
describes the spirit of Wisconsin and the state’s innate ability to give travelers a
sense of friendship, warmth and good cheer. The new commercial can be

found online here.

Tourism Economics is an Oxford Economics company providing analyses of the
tourism sector. Longwoods International is a globally-recognized leader in travel
research, with over four decades of experience.

The mission of the Wisconsin Department of Tourism is to market the state as the
Midwest’s premier travel destination for fun. To date, the Department of Tourism
has earned 106 awards for marketing and public relations excellence since 2011.
For more information, visit www.travelwisconsin.com.
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